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GOOD HELL!...and you can add the "TjS/SS 

SUB-SECTION BEAC H TOWN^ OL-LH- 5 T^qOX.D sK ** T vhininS^-- rr!rrrr_nr 

PEEPFRna- T — ^- ^TT^ve, SO YOU SHO , WITH 

SORVIVEB MY ou ^2It_tojet $*>*} G hT1BE A ADDRESS CHANGE IN THE 

—-taTTUneIT 


IN OTHER MORE PRESSING NEWS, 

ISSUE WILL BE THE LAS ^ M ° N ^ T '!'i T n B vi0US CRUNCH ON THE PERSONAL BUDGET 
ABOVE-MENTIONED MOVE A J° 1 Y ??y ‘op S BLOW I NG MY MONEY ON SUCH LUXURY 
HAS FORCED ME TO FACE THE REALITY OF ^OWI NG^Y^U^ j^sANELY 

ITEMS SUCK AS PRICE OF TWO DOLLARS WILL start with number 

cheap prices. Thus the new - 0R subscribers, stay tuned for 

^AT E DElAa? H TOrYu?, S ?HE IA EcON^ATACLYlM REALLY BLOWS THE BIG CHUNKS! 


TW0 OL D^ F R^END S 1 AN D^ DROPPING OfJ sSm^'NEGAT IVFANBOYLAND' 1 FLYERS 
WITH SOME OLD FRIENDS AND DROPPING OFF^S^^^ ST0RIESi All WAS FINE 

SnTIL E I°bUMPED INTO THE » EAD ° JJ£ R J RR ® EvEN H MORE E INTR I Gu’iNG^AS^HAT ? 5 

^S D pai E *iS E S e 5SS!;;o!T ^AT L ??^S 0 WAriHE P C^PANY'rwiREHOUSE, AS 
tup I &RFI WENT EXCLUSIVE AND DIDN T NEED TO HANDLE THEIR OWN 

of THOSE NEGFLYERS I PRETTY SURE NOTHING WILL HAPPEN OUT OF THIS. IF 

THE BORED COUNTER GUY HAD A CONSCIOUS T ^ RD A w A ? S ' REGARDLESs! l“l GET 
JOB), HE'D END UP JUST THROWING THE STACK AWAY * 5s KNM 
ANYTHING IN THE MAIL THAT TICKS. I LL LET YOU GUYS KNOW. 


Many of you who are now reading this might of got "this" from a 
uFAT-n rfview from Factsheet Five #61. If you are, thanks for the 

BLIND CURIOSITY AND I HOPE YOU FIND THIS S UC K E R “ * E E ^ ’ °“ T S } 
PERSONAL CONTRIBUTION TO YOUR LOCAL LANDF ‘ LE -A T ™IS POINT, I THIN 
I'M READY TO SEND THIS TO THOSE STUBBORN FREAKS AT ZINt WOKLU . 

Speaking of which... 


Before I totally forget, I would like to take this 
to thank Terry Knepper for the use of hi ^ °ld word processor that I m 

POUNDING ON RIGHT NOW. IF YOU ARE FAMILIAR WITH MY OTHER ZINES 

( 9 SHSicK-0 Rat 5 . 'Don-Os Odds & Ends', etc.,) AND my bad spelling and 
TYPOS, YOU SHOULD KNOW THAT THIS IS A FREAKING * ' * ‘ p p , N P f N G AND 

7INF WORLD REFERENCE, THEY JUMPED ALL OVER MY ASS OVER MY SPELLING AND 
MY POINTLESS 'XANADU' OBSESSION. WELL, THIS MACHINE HAS BEEN A BRIGHT 
SPOT WITHIN A COUPLE OF MOTHS WITH THIS IMPENDING MOVE, A "“/lIasT 0 I 

^ N N S !o T OK F FrWARD“o R LHAT L iEW 'ISlNG OUT S.STER' CFaND TOUR FROM ONE 
MUSICAL OBSESSION TO ANOTHER.... NOW I M REALLY FUCKIN DEPRESSED. 


‘NEGAT lVFANBOYLAND' ‘'!<|f AT >^5"> s il iSIirS.i'YSir'S^r'Si 

5 TO k MONTHS BY DON D0N“0 FIELDS. EACH ISSUE A*-itK ' NFGATIVFAN- 

JWO DOLLARS EACH AND SUBSCRIPTIONS ^JLL GO BY ^ "MUSICAL* WORLD OF 

NEGATIVLAND°Ind S the H other R JutletS a( _oF s e °“ n °; e °“ r °(“'; l R el1?ed! A bribed C nor 
carrying N the R children 0F t NEGATIVLAND. Any questions evidence of ..jterejt. 
POLITE LEGAL ^ATH THREATS . LETTERS^ MONEY ( j R q(jld BE SENT TO NEGATIVFANB" 
FOR REVIEW AND POSSIBLE TRADES AND wriAl j/iinn m ava nPi dav PA 

OYLAND C/O DON FIELDS 7600 W. "‘"CHESTER AVE.. #1100. PLAYA DEL «*£■ ™ 
DEVICE, IS STILL AVAILABLE FOR A BUCK. FIRST PRINTING. JULY J33/. 


NEWS ITEMS 


The (supposed) new Negativrelease ia a single 
'TRUTH IN ADVERTISING 1 . The B-side is a two 
from the forthcoming full leanth CD 
put out on the Eerie Ma_te£ji- 3 - 2 

this past March. —PA^;.r SKIT Lime ", I 

MATERIALS, P. 

94142-0816. 




... speaking of which/ a little note from 
Don Joyce mentions that the group is 
still working on their 'DIEPEPSI'. It was 
speculated by the folks at the MOFO 
OUTREACH MINISTRY that the albums relea 
date could be in late spring. This album 
should be noteworthy as this would be the 
first non-OTE title the band has put out 
in four \ years. By the way, Don hinted 
at the possibility of a tour after this 
album...maybe. 


If you remember reading Bob Nelsons' little OTE 
article from #1, he briefly remarks Pastor Dick's/Richard 
Lyons' lack of participation in recent band activities. Mark 
Hosier wrote to me to clarify this issue. "Richard Lyons ia 
still very much involved with Negativland", he notes, 

"Pastor Dick just did a UFO show on OTE & Richard has done 
alot on out upcoming full-length opus-'DIEPEPSI'". As proof, 
there's a copy of 'Pastor Dick's Pepsi Song' circulating 
amongst the bands collectors. 


In Copyrightland: In Billboard (3/15/97), there is a 
bill that's being circulated around that would extend the 
copyright ownership and protection of life plus 50 years to 
life plus 75 years. As of "press time", it has been blocked 
by another Republican senator who is concerned whether this 
bill will effect another copyright controversy over whether 
or not bars and restaurants should pay a fee to play music 
(Muzak or radio) in customers area....oh, joy.... 



n 































irarcrab 


BOOK N=3gSi u ta nd , s 

aHcerpt Disnei|lsnd 



- speaking of missing factious characters, whatever- 

happened to Rex Everything? For those of you who are serious 
OTE tape collectors, Rex’s name should be familiar from the 
classic OTE show 'A Piddle Diddle Disneyland'. It was a 
three hour show with Piddle and Diddle broadcasting from 
Disneyland with the Weatherman wondering around the park 
with several restroom stops. Amists of this and various 
Disney-related found-sound bits flying around, Rex (the 
worlds most famous unpublishable author) would read excerpts 
from his unpublished guide to the park. Even though Rex is 
fictional (you can easily tell it's Chris Gngg just by his 
stammering), there has been occasional yet serious talk that 
his book might actually be published. 


psh 

EVERYTHING 


An excerpt from that proposed book has showed up in 
the first issue of 'The Journal Of Ride Theory', a zine on 
amusement rides. This excerpt focuses on the old-school 
Disney fave, 'The Haunted Mansion. Rex gives you a very 
through take through the ride, it's history and a few little 
details to look for, like the some of the tombstones.in the 
•cemetery. The issue itself also looks in the whole Disney/Lucas 
controversy, an "iconographic palimpsest" of the magic 
kingdom AND, if Rex's mansion piece wasn't enough, there's a 
MORE detailed (though more on the conspiracy side o' things) 
scrutinization on the attraction by one Mr. ignatz topo. 

This issue is two buck and it's highly entertaining. The 
Journal Of Ride Theory, P.0. Box 2044, Portland, OR 
97208-2044. 


ADDRESSES YOU SHOULD KNOW! ! 


NEGATIVLAND or. NEGATIVMAILORDERLAND 
1920 MONUMENT BLVD. MF-1 
CONCORD. CA 94520. USA 

YUP, this is the all-in-one pit stop for all of your offical Negativ/land needs: 
tapes, CDs, videos, neat-o T-shirts and other odds & ends! Just send em a 
stamp’ or two and they will send you their catalog. This is also where you 
can send them your correspondence via snail mail, too. By the way, what the 
hell is this "MF-1" stuff all about! 

www.Ne6ativLanp.com 

For those of you who are too damned impatient for snail mail, there's the 
NEGATIVWORLDWIDEUJEBLAND! It's updated once a month and is crammed with 
the usual updates, news and more odds & ends. You can even E-mail them 
from here. 


O.T.E. TAPES 
497 43rd STREET 
OAKLAND. CA 94609 

This is where you take your OTE jones to. Don Joyce offers an amazing list 
of over 70 unedited OTE shows on cassette tapes, which also includes his 
mammoth 20-part opus, 'Another UFO'! The prices are little steap. but well 
worth it. Send a stamp for that list, too. 


I Paul Frees is probably best known as an amazing professional voice from 60’s and 70’s 

cartoons, Stan Freeberg comedy records, radio, and ads. If you want to know what he 
looked like, watch Disney's live-action movie The Shaggy Dog. He was the doctor. 



U A democratic civilization will save itself 
only ifit makes the language of the image 
into a stimulus for critical reflection 
- not an invitation for hypnosis” 


Umberto Eco 


/ 


(1996, 56 minutes, color, directed by Harold Boihcm 

Original Soundtrack by NEGATIVLAND 



A documentary’ entitled 'THE AD & THE EGO' was released last year and 
IT FEATURED THE MUSIC OF MARK HOSLER WITH A FEW SNIPPETS OF FAMILIAR 
NEGATIVN01S E. THE FOLLOWING IS A SYNOPSIS FROM THE DISTRIBUTORS: 


I first saw this at one of Garry Falka's BI~WWWM 'DOCUMENTAL' SHOWS 
at the Midnight Bookstore in Santa Monica# CA. I've contacted the 

DISTRIBUTOR ASKING IF THIS VIDEO IS AVAILABLE FOR A PRICE FOR "PUBLIC 

consumption" and# as of (you guessed it) "press time"# no word from 
them. Their address is: VIDEO DATABANK 57 5. WABSAH AVE. CHICAGO# IL. 
60603. 


Winy and slick, sexy and sarcastic, shameless and in your face, The Ad & The Ego takes on advertising and 
consumer culture on its own terms. By re-editing and restructuring thousands of contemporary and classic 
television advertisements this humorous and entertaining documentary presents a critical and insightful 
look at the pervasive and destructive power of a mass media system out of control. Viewer discretion is 
advised: you may never look at an ad the same way again. 

The social function of advertising has become the all pervasive, authoritative, "role model" in our media 
culture, replacing the family, school, church, and state as primary mediating agents between people and 
things. Utilizing the style and techniques of modern advertising, The Ad & The Ego powerfully confronts 
the viewer with alternative interpretations of advertising culture and consumer society. What happens 
when advertising becomes the most powerful form of communication within a society? When freedom and 
democracy are defined by the choices of consumers rather than the participation of citizens? In a world of 
diminishing resources and devastating pollution, advertising shamelessly promotes excessive consumer 
values that threaten the natural environment and impoverish our mental environments as well. 

Underlying the seductive surface and rapid fire pacing of The Ad dr The Ego lies a critical examination of 
modern advertising featuring: Stuart Ewen Ph.D., author of AJ1.CoiliU.fPI. n g,! m ?Jean Kilbourne 
Ph.D., creator of “Killing Us Softly;” Sut Jhally Ph.D., author of The.Cpdgs Qf Advertising.; Herb Chao 
Gunther, director of the Public Media Center; Richard Pollay Ph.D., Curator of the History of Advertising 
Archives; and Bernard McGrane Ph.D., author of Beyon d Anthr opology. 


The Ad & The Ego traces the historical roots of advertising, its use of powerful images and symbolism, its 
function as an agent of socialization, its role in shaping our sense of self, its influence on gender role 
stereotyping, and its relation to our consumer economy and current environmental condition. 


By the way. if you're planning your next trip to LA. be sure to check 
out 'DOCUMENTAL'! This was also the first time I saw SONIC OUTLAWS 
AND 'BLOi BARBIE LIBERATION ORGANIZATION'. With these two titles in 

MIND. YOU SHOULD HAVE A BETTER IDEA WHAT TYPE OF VIDEOS GERRY 
REGULARLY SHOWS. FOR INFORMATION# SEND A S.A.S.E. TO btKKY rIALKA 

242/1 GLYNDON AVE.# VENICE# CA 90291. Also ask for his CONTEMPARARY 
COMMUNICATION CONFERENCE' tape list. More this and Gerry in future 
issues. • 
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TWISTED ORATIONS OF SANITY 


#1 in a non-existant series. 

Collect 'em all! 

BV MARC TUCKER 

"The Hideous Ruminations of Crosley Bendix: 

A Propagandistic Examination of a Section 
of the Stealth CD Mind-Control Device 
Secreted in the Fair Use Book" 

Though the particulars, and some of the sentiment, may not be en¬ 
tirely new in this deceptively satiric soliloquy-manifesto, Crosley Bendix (a.k.a. 
someone in Negativland [a.k.a. a buncha fukkin' joker media-jammers]) and his dis¬ 
cussion of the U.S. Copyright Act is slyly coy for a work of such importance. A 
sardonically factual review and proposal on the current corporate-culture mindset 
that is smothering America (if not the world), his mannered and humorous tirade nc 
only elucidates the many baffling hidden psychologies of the issues of creatorship 
and intellectual property ownership, it points toward one of the few viable prog¬ 
rams for the extirpation of this social cancer. Beyond that, it's also a work of 
maverick intelligence along the lines of Lenny Bruce's commentaristic japes and, 
whether The Establishment will ever recognize it or not, one of this country's 
great examples of thought and exposition. To my mind, it would not have been 
out of place in William Safire's compendium of great oratory. Lend Me Your Ears, 
though one would hardly expect Stodgy Billy to wipe his ass with a transcript of 
the talk, let alone read the damn thing. 

fellow ifc f s r J? e j or an agreeeable, complacent and accomodating 

ooni-™, 1 k m Yf e J f to raise his head above the chattering monkey-mass and court 
controversy, it being less.than commodious to the decorous life, I feel that som0 

n?tL?ed 1 ?o r ??s C ^ ry r alySi %° f >, thi ? ?? rk 13 " e —y, if o nly'tl 

ifc existance and ' hopefully, curry interest. To do so, the odd mask 
f olllo< ^y wears will have to be at least partially removed, the better to al¬ 
low a somewhat studious regard. The urgency for Joe Q. Pub(l)ic to entertain the 

fliD 1 deiivLv her ?i n quires something other than a furtherance of the nominally 
flip delivery softening the impact of Bendix's precocious brainchild Were I Y 

mt y to a p :eSdf?an? f i n h th^ UrCh ° f SubGe ? iua ' Which 1 am > ifc «°uld be incumbeJt on 
that sm army, pointy-headed, attitudey, oblique, faux-consol- 

But I'm not^which STtfsay cult devotees of Bob. 

Letter 1 ^and th s^LmediaLly?^^ 

iiPipfiiiSiff 

Chomsky^dialogue ’ ^’ 

muckraking-cum-inspiration as ever Buckminster Fuller had offere^^houfh^h 61010 
seemad Vilely delivered and almost dweebily boyish the levels ^ 
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But, to cases. To dive to the root of Bendix's disquisition would be tc 
uncover Pierre Joseph Proudhon's 1840 statement "Property is theft!". Bendix does 
not go quite that far, at least not explicitly, but he puts the perspective back 
on just how stifling private ownership can be. He also maintains the inviolably 
correct view that all art is self-cannibalizing and must* constantly feed on its 
own past in order to transcend the present. Though he iuon*t state it, Bendix aff¬ 
irms the formula: if you want to be a good artist, borrow from the masters; if 
you want to be a great artist, steal from them, in fact, it is, to him, not a 
formula but a dictum. The artist or critic who denies this self-evident verity is 
either inadmirably self-.deceiving or irrescuably stupid. Like it or not, evolu¬ 
tion advances upon the corpses (or the corpus) of the past. 

Do th ® Art Police exist? If you think not, look to the litigious-at- 
the-drop-of-a-hat Disney Corp and their many retaliations on artists who dare to 
invoke artistic necessity with the least shred of their trademarked and copy¬ 
righted properties. Dan O'Neill's Air Pirates debacle should be sufficiently il¬ 
lustrative. If not, merely peruse the courtroom or pre-jurisprudential antics of 
Warner Bros or DC, Archie, or Marvel Comics, or any of a legion of corporate rip- 
0 • artists who, previous to the reconfiguring of work-for-hire entrapments, am¬ 
ongst other past and present devices, pursued their well-guarded depredations 
with all the fury of a claustrophobically sequestered ratpack of starved barris¬ 
ters frenzied for the hunt (which itself derives from a monomaniacal desire for 
reciprocity for humiliations suffered when they were fat little geeks being bul¬ 
lied in the school playground). 

The point that becomes clear as one listens to Bendix, and it's one, 
you realize as you slowly re-Orient your thinking around inarguable subtleties, 
that you ve hazily intuited (but were unable to articulate) for a long time: any 
art, any work, when released, is logically and physically in the public domain 
and immediately becomes an artifact - not in the sense of a relic, as might be. 

misunderstood, but in the sense of a universal datum. Perhaps it could even 
be called an "art-fact": it IS, therefore it is instantly an apprehendable exp¬ 
erience and is equally instantly common property in more than one sense. Once a 
thing is created, it communicates. The monetary intentions of the creator are ir- 
elevant, it is the impact of the art-piece on the audience that matters, because 
the recipient recreates it again in his understanding. It can't be helped, it's 
a base element of human assimilative communication. To communicate with a thing, 
one must interiorly replicate it to one degree or another. Who then is to say who 
the owner of the recreated work is? Is it the artist, who furnished the seed (and 
who was, in turn, furnished many seeds before he came to his fruition), or the 
replicator, who furthered the creation in much the same way as the artist regurgi 
itated his influences? It's a subtle point clouded only by greed-entangled limit¬ 
ation sentiments. 

At an Y rate, that's Bendix's (keep in mind, dear reader, that this 
!! f j- ction al) ground zero. He goes so far as to parodize himself AND Negativ¬ 
land by lamenting the fact that "I'm not making a penny off" any of the pirated 
Bendix/N-land bootlegs coming across in the public, nor is he allowed to consider 
it due to the rules of the N-land/OTE mindset. To do so would be to buy into the 
lawyer conspiracy to foment and abet the litigation mania we now live so paranoi 
acally in. Who, it stands to reason, in even the the staidest considerations, 
stands to profit more by this institutionalization of arbitrary fascistic "logic 
than lawyers and corporate zombies? And aren't the two the incestuous offspring 
of each other?Bendix goes so far as to assert that the artist, not the business¬ 
man, should determine what art should consist of. Heretical! Treasonous! Subver¬ 
sive! And absolutely dead-on-target. 

If you follow out the process of the audience (which includes the art¬ 
ist) feeding upon media images for the largest part of their inner-life material 
then there is no defensible argument for anyone copyrighting anything. What that 
does is retard the common environment, leaving evolution open only to the most 
extreme of creative manifestations. Funnily enough, that would probably heavily 
militate against the possessorship intent (which depends upon legislated unique¬ 
ness for its ongoing life) by making too few copyrightable properties,* but, in 
any event, the inmpact on society as a whole, and the common flourishing of art 
in particular, would be akin to an ambulatory nervous breakdown. Much too antici 
pative on the one hand, far too entrenched in ennui on the other. 

In that context, what sort of insanity does it take to have the audi- 
city to think to replace inner and outer nature, and the more chaotic lyrical ma¬ 
trices, with contrived constancy? To approach that constancy too anally would be 
to invoke the ultimate constant: death. A flat line is the truest invariable 
state. This is spooky territory. Does God copyright nature? Can corporations 
claim higher prepossessor powers than deity? They'd like to and, in fact, proba¬ 
bly think themselves already occupying that position, but their delusion should 
not dictate the common reality any more than Charlie Manson's should. 

To the lawyer, this line of argumentation represents, as Bendix puts 
it, "a nightmare of lost work and profits", as it inevitably leads to depriving 
the non-creator of his/her/its arrogation of rights over another's artifacts. No 
matter where one comes down on this issu^, these somewhat maddening avenues have 
to be trod, and one soon finds that the seeming irresolution of it all lies in 
the dark part of all our souls, where we are unwilling to give up profit potenti- 
slities in order to hedge bets in the fight to secure a degree of ownership of 
that 5% which the very small elite allows the very large populace to fight over. 

We MUST protect that which devolves us, in order to garner a physical share in 
a system that breeds devolution at every turn, right? Of course the share that WE 
grab appears to be evolutive, because it allows us to sit on top of the dogheap 
for a while, but its ultimate effect is that we ape the owners, against whom we 
fought so hard, to attain our polluted primacy. A neat little trap. 
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The solution, which Bendix does not state in so many words, but which 
should be somewhat obvious, is to play completely outside their set of rules, and 
more within nature's (or God's, or the Godess', or Gaia's, or whatever delusion 
you prefer to labor under). Ultimately, as is not hard to see, even nature is 
grist for the mill of creative expression. Nature IS creative expression, and in 
its manifestations can be found how well we understand this: presently, nature is 
dying. What does that tell you? If one cannot see the link between creative human 
interaction, its result (happiness, for lack of a more impressive term), and the 
state of nature, then pleas for sanity are lost. There is no recognizable base 
criterion. You've already been won over to the dark side of the farce, Luke. 

This is what sets up the constant mood of protestation. Silently, we 
know things are grossly wrong because we see the decay, whether we prefer to ac¬ 
knowledge it or not. The mistake lies in thinking we have to correct nature. Nat¬ 
ure is the effect of our actions, what we need to correct is ourselves. If we 
stop looting nature, and ourselves, the decay will reverse, but the key is that 
it is our gross misconception of things that allows us to justify our, and oth¬ 
ers', depredations - we think we are serving the higher purpose while we cultivate 
the lower. Take it from whatever perspective you wish, but the smallest action 
has its reflection in the big picture, and a lot of small transgressions gain sy¬ 
nergy. 

If you think this inspissates down into New Age twaddle, you're some¬ 
what right. But this is not a mantric knee-jerk. When all the current approaches 
are not working, it's time to look at esoterica. Only our small-spectrum ignor¬ 
ance and territorial ego makes us frantically delude ourselves that somewhere, 
somewhen, just beyond the reach of individual responsibility, it will all come 
together somehow . We've had that mindset for a hell of a long time, and it ain't 
happening. This small segment of econo-social thinking that Bendix addresses, and 
the work of people like Chomsky, Paglia, Fuller, Szasz, etc., is one way of 

recharting our course. 

Hmmmmm. I seem to have forgotten that the genre-zine milieu is supposed 
to be a paradise of sophisticated yukmeistering and 'tude generation, coupled 
with Political Rec(tum)titude. OK, then...it seems there were these two anarcho- 
syndicalist lesbians in a bar, and a Marxist-Taoist dildo saleswoman walks up to 
them. < 


THURSDAY*6 

DUTY NOW FOR THE FUTURE 


I n 1991 a small band of puckish 
Oakland, California radio-geek sub¬ 
versives and audio collage artists, 
collectively called Negativland, was 
given the full-court lawsuit bum's rush 
by megalabel Island Records and 
“America’s Top 40" cultural icon Casey 
Kasem and was then left holding the 
bill by their suoposedly artist-friendly 
indie label. TM cause of ail this grief? 

A 35-second sample of a U2 song lay¬ 
ered under the beloved voice of 
Scooby-Doo tongue-lashing his staff 
and dissing U2 (These guys are from 
England and who gives a shit?*) 
released on the Negativland record 
U2. What followed the release of that 
record (whose cover featured a photo¬ 
graph of a U2 spy plane over the let¬ 
ters U2 and the word “Negativland" 
printed at the bottom of. the record 
sleeve) not only brought to the cultural 
forefront issues underlying copyright 
law, sampling and the idea of culture 
jamming, but also prompted the mak¬ 
ing of filmmaker Craig Baldwin’s docu¬ 
mentary Sonic Outlaws. In tfje film, _ 
Negativland's David and Goliath story 
is outlined in interview format and, 
appropriately, told via the use of audio 


and visual collage. This approach of 
appropriation espoused by not only 
Negativland, but other audio collage 
artists like John Oswald, Emergency 
Broadcast Network, the Tape Beatles 
and others, juxtaposes straight voice¬ 
over narrative against recontextualized 
commercial images. It’s this process of 
rearranging the constant barrage of 
media images that drives the art of cul¬ 
ture jamming. Mass media is turned 
upon itself by those it seeks to ensnare 
in its message. For example, Sonic 
Outlaws captures artists arranging a 
Black Velvet whiskey billboard into an 
anti-nuke message. And this is just the 
beginning of the fun. For anyone who 
thinks Marshall McLuhan didn't go 
quite far enough when he said The 
Medium is the Message,’ Sonic 
Outlaws is a must-see. This Thursday 
at Windsor’s Artcite (109 University 
Ave., W.), good consumers get the 
chance to not only view this too-sel¬ 
dom-seen film, but talk with one of its 
subjects. Negativland’s Mark Hosier 
.will entertain questions and discuss the 
issues involved after the film, which 
shows at 7:30 p.m. Call 519-977-6564 
for more info.— Chris Handyside 





As you can see, MARC TUCKER has 
been scrutinizing the world of 
music for years through his crit¬ 
ical works in magazines like i/e 
and Opinion and his own music 
zine 'Camera Obscura'. I reviewed 
O.C. in the last issue and is 
highly challenging and equally 
recommended. One dollar for a 
current issue to M. Tucker 1508 
Faymont, Manhattan Beach, CA 

90266. 


The left newspaper clipping piece 
came through the courtesy of Mr. 
Roscoe/235 ■ of 'Surface Noise' 
fame. Thanks R. 


1 



_ WE can try to make some examples, based on a personal knowledge. The 
' So fro.^ 11 1 TESCO has a long list of industrial stuff, collage, F?S., cut 
up from all over the world. Even dark atmospheric COLD MEAT INDUSTRY 
(Sweden) shows some examples of industrial music with samples and found 

CHIEN OATAT?M^ er Death No Y’>- England: VAGINA DENTATA ORGAN’S CD, 'UN 
* CHIEN CATALAN , seems entirely recorded on a motorbike (the sounds smells 

WOU f d We talk ab ? ut the ind “Strial apocalyptic folk slene in 
land, concrete sounds, daily noises, created noises in many works by 
NURSE WITH WOUND and the first CURRENT 93 (early 80's); masterpieces, 7 

1 drums y 'miUtarv U marche traClCS DE £ TH IN JUNE (D0DGLAS p -> mixing martial 
rums, military marches, speeches, howls, noise, a soundtrack for a 

IoSewhereVetoope*?? then (there ' s) R0GER D0YLE ' operating theatre. 


H - , Soun< ? collages were made by futurist artists (RUSSOLO, MARINETTI) who 
did experiments with new artificial sound sources and mixed daily noises 
together with hallucinated piano music and (a) weird orchestra, From the' 
twin organizations BAELDER and FRATERNITAS LOKI (you may call them "riaht 

ss *• “«• * 

From the DREADNOUGHT SUBLIMITED mail order (from the U.K ) manv 
tapes about radio collages, news, documentary recorded stuff (about weird 


fond of a bizarre scene from Skandinavian Lands; I call it fdt k_ 
INDUSTRIAL and (they) mix industrial, samples, traditional, noise or^^’ 

UTION^DEATHPROD^ ?' ^ ^NSTRT- 

mixin^ C ^^2^ ^^SPACE^AGE^POP^MUSIC^revival. ^Many^eople^ay ^hink"^! 
^sicll^ments 8 ? 1111 ^’ • thBi ° mUSiC ' listeni ^ coc^tail^sf 

You can get some collage F.S. tapes from my fine (sick!) friend J.T. 
BARKER of Basingstoke, Hants (U.K.) and some of his pals. 























BARKER of Basingstoke, Hants (U.K.) and some of his pals. 


About Italy, I'd talk about labels dealing with industrial, harsh, 
concrete sounds (SLAUGHTER PROD., SASSUOLO-MODENA, OLD EUROPA CAFE, PORDE- 
NONE) while Demos (Naples) is the leader in dealing, producing, 
distributing industrial, concrete, esoteric sounds. r 


About some underground guys, THE OBSCENES (Genoa), the foolish ZIO 
TOLO and his homemade movie 'MONDO BOIAZZO' (not only F.S. but found 
images with a collage soundtrack...A sort of Mondo movie, as 'MONDO CANE', 
•MONDO WEIRDO', with extreme images and sounds, not politically correct 
stuff), the devilish DEVIS G. (P.0. Box 47 36060 SPIN-VI) and his musical 
projects, SOFFITTA MACBRA (C.P. Breccia 22100 Como), PIANO W. (C.P.4 14023 
Cocconato-AT), ALESSANDRO PAPA (Via Z. Merli 3, 40141 Bologna) with his 
label HEALTER SKELTER. MARCO CORBELLI (V. Tartini 8 Sassuolo-Mo) and 
W+PROJECT (Myself, c/o L.Valfre, Fermo Posta PPTT Centrale 14100 Asti). 

I'm trying to act in the underground collage F.S. Plagium scene...The 
first "official" release is 'AXIS SIX A', out by Warcon Media (San Jose, 
CA, USA) and it's a slice tape, with the power electronic sound of ATRAX 
MORGUE (Cornelli) and a radio collage by WOLF's RRRADIO (myself). 

Then I produce many homemade tapes with concerte sounds and 
plagiarizing rare and unusual CD/tape documents and music...(would-be 
article for NEGATIVFANBOYLAND 'zine, Santa Monica, CA, USA).. 



LUCA VALFRE lives in Asti, Italy and is involved in the underground found 
sound scene in that country. Ever since I took over this Negrag, he has 
sent me many interesting European f.s. tapes with such titles like 'Hail 
Victoria', 'SixSixSix SickSickSick (by Negativlamb)', the classic 'Plagium 
Martyr' and (my fave title) 'Assholes, Here I Come!'. Some of these tapes 
can be found in the MOFO tape catalog (see elsewhere for address). At my 
suggestion, Luca sent me this little introduction piece on the f/s scene 
from HIS neck of the woods. I've typed directly from his manuscript with a 
few corrections, so some of his english will be off a bit. My thanks to 
Luca for this piece, the tapes, information and the neat-o stickers. 
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"From Our House 
to yours" 
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"FROM OUR HOUSE TO YOURS!" This was the slogan for one of 
Negativland's most unique audio experiments, the RADIO TEL¬ 
ETOUR! Soon after the release of 'Escape From Noise', the 
band couldn't afford to tour for the album, so they took 
advantage of a high fidelity phone system developed by the 
Weatherman and used it to perform live to various interested 
radio stations without the usual hassles that comes with the 
dirty grungy world of touring (groupies NOT included!) 

The only recorded evidence of these performances are on the 
OTE tape 'Where Are We Now', which can get from Don Joyce, 
of course. Don has told me that the TELETOUR idea has been 
discussed since then but have never really got around to it. 

What follows is an excerpt of their TELETOUR article from 
the bands web page. Enjoy! 


Teletours in Negativland 

Negativland Is a rather unmapped place in the minds of its members. 

It has private paths of isolated studio work and it has public highways of 
performance, live radio, and print media. However, as students of the 
commercial American media dream machine, which grinds out hourly doses 
of ever-more-vivid fictions for a society now addicted to cathartic 
spectatorship, we find our critical perspective being increasingly drawn 
into the machine Itself, as more grist for the insatiable mdL Our object 
becomes just another subject, and it becomes clear that the massive business 
of creating culture, from art to commercials, feeds a massive cultural urge 
to be stimulated - an urge that is continuously encouraged (and created) by 
the industries that feed it. True need becomes an almost indefinable 
abstraction when we are flooded with so many options to desire. Vet most 
of us would agree that this is better than too few. It's all about as 
confusing as democracy. 
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On the other hand, here Is another view. Most of these options are 
actually very similar. We are mostly saturated with well-worn creative 
formulas that reach us through a few tightly controlled channels of 
one-way national media. "Success” in any creative endeavor is stffl a 
matter of getting one’s work into these mass channels for all to see or 
hear (and buy). It’s also clear that to get into these narrow media 
channels of wide exposure, the work must pass through various hidden 
Alters of comparability. It must be close enough to what is already 
there to uphold the media’s self-determined ’’standards,’’ which might be 
defined as ’’mainstream,” which means economically viable in a mass 
market, which is necessaiy to support the enormous expenses of these 
national/intemational media channels. Is this dangerous? Probably about 
as dangerous as democracy. 

In Negadviand we understand that those who create culture for 
distribution by the corporate dream machine have no effect on how they 
operate. Even when work is criticizing the machine that is consuming the 
work, you will not notice even a hiccup in response. In fact, such work 
is often welcomed because it proves the machine is the pillar of free 
expression in a democratic society that it claims to be. And because it 
does, I guess it is. In Negadviand, we accept confusion as an 
unavoidable result of the media environment we all exist in. 

AH this mixed wariness about the hierarchical mechanisms of public 
exposure has become infused into the work of Negadviand on many levels. 
We think how something reaches you is as significant as what it is that 
reaches you. We are as interested in creating formats as we are in 
filling them. A good example of our kind of low-tech alternative to 
establishment channels of exposure is the Teletour. 

In 1988, Negativiand performed the first series of broadcast telephone 
concerts known as a Teletour. Within a period of two weeks, we performed 
about 20 one-hour concerts in our own studio at home. Each of these was 
transmitted by our phone, equipped with a special fidelity-enhancement 
device, to different radio stations and broadcast live. Thus, we were 
able to appear live on the radio in about 20 cities, all the way from 
Hawaii to England, without leaving home. 

The simple elegance of this idea was enthusiastically received by the 
stations and their audiences. The Teletour motto is "From Our House to 
Yours " and It sums up all the attractions or bypassing the usual formulas 
for touring. Although we continue to perform live in clubs and other 
venues, the Teletour alternative to the beaten path of live touring is 
both refreshing and appropriate to our music and our attitude. Our form 
of sound organization involves found sounds, "actualities," synthetic 
noise, tape edits, Improvised effects, and theme concepts. Mass media 
itself is a continuing source and subject Tor our work, hr many ways, our 
sounds are more at home on the airwaves than they are beaming out across 

a dance floor. . 

The unique environment of personal spaces that radio reaches into rs 
well to the kinds of thought levels and associations we like to 

evoke. There Is something very appealing about an indiscriminate radio 
signal that radiates 360 degrees across all kinds of landscapes to catch 
the unsuspecting ears of a random population. It allows for elements of 
real surprise to occur that are hardly possible among the small and often 
jaded Ilocks that frequent the live performance scenes. A radio audience 
represents a much larger crosssection or our population and might be 

considered closer to reality as we know it. 

The Teletour allows us to travel incredible distances and appear in 
widely separated locations within a very short time, often playing in 
several different time zones in the same evening. The broadcasts also 
reach far more people in the places we transmit to than we possibly could 
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by playing chibs there. Add to this the pleasure of ’’touring’ without the 
tangled grind of traveling too far too fast. We avoid lost, stolen, and 
damaged equipment, bad accommodations, fast food, and back-tempered club 
personnel. And we don't spend money, so we are not so concerned about not 
making any. 

The Teletour rules are simple. Negativiand plays for free with the 
receiving radio station paying for the long-distance phone call only. We 
play for approximately one hour and the receiving station must broadcast 
this live over their on-air phone line. The special spark of a live 
performance is important to us and we don’t allow taping for delayed 
broadcast. We incorporate the station’s ID into our show so that it 
continues uninterrupted. We also provide participating stations with 
Teletour posters in advance that they can copy and distribute to promote 
the broadcast. 

The whole idea of Teletouring evolved out of a bit of homemade 
technology that allows us to connect our studio mixer to a normal phone 
line and transmit live music over that line with significantly improved 
audio fidelity. The high-tech, high-fidelity lines rented by the phone 
company for concert transmission are prohibitively expensive so we made 
our own version. Except for our inexpensive little device, the phone line 
is the same as everyone else uses. This line-transforming device is a 
little box originally built by David Wills (the Weatherman) in connection 
with Negativiand’s radio show, Over the Edge. This weekly, three-hour, 
late-night program of live mixing includes an aspect we call Receptical 
Programming. This is public input to our broadcast via call-ins that are 
neither screened nor delayed. Listeners use our on-air phones to play 
instruments or tapes, sing, dance, rant, rave, or just talk. 

When listeners/partiripants call Over the Edge, we punch each one into 
the ongoing mix as their call appears. When their phones stop ringing, 
that means they're on the air. Our motto is "Don’t say hello.” 

Mr. Wills would call in too, when he was not doing the show. He soon 
discovered how to soup up the fidelity of his call so that his phoned-in 
material seemed to leap out of our mix with a sharpness and clarity that 
was quite un-phone-like. He would hook the output of a small mixer up to 
his device, and then to his phone. This simple setup allowed him to send 
a variety of sources (cassettes, instruments, microphones, etc.) directly 
into the phone line with a greatly enhances frequency range. This phone 
fidelity device does not exactly produce high fidelity, but it does 
create a surprising improvement in highs and lows, and provides enough 
depth for effects such as reverb to work well. Now, several of the regular 
callers to Over the Edge have these devices, and we continue to encourage 
listeners to build and use them. Eventually, it dawned on us that we could 
use this technology to perform over the phone as a group. In 1987 we arranged 
the first experiment with a college station in British Columbia, and about a year 
later we embarked on the first full-scale Teletour. Our record label set up about 
20 concerts at college stations aU across the country to occur over a two-week 
period. We also arranged one concert for the BBC outlet in Sussex, England. 

Our Teletour performances are largely improvised around certain pieces 
that involve a general theme of some sort. Although we use the same raw 
material for each show on the tour, we always perform it differently, 
making each version unique. Performing from our own studio means all the 
relaxing comforts of home while using the same setup we would use on a 
stage. Negativiand is actually a bunch of unlikely types for show biz. We 
are relatively unanimated and like to concentrate on what we’re doing, so 
not being visible on a Teletour is not such a drawback. It also allows 
for unlimited off-mic communication as we play, which helps to keep the 
improvised beat on track and time. 
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We have found the Teletour to be a barrel of fun and a surprisingly 
simple way to play live anywhere in the world at the drop of a hat, with 
no expenses. But the biggest satisfaction lies in the ability of this 
idea to completely circumvent all the presentation formulae and show 
business facilitators that usually stand between performers and their 
audiences. With a simple, easy-tobuild phone fidelity box, we found 
ourselves live on distant radios with every aspect of our performance in 
our own hands. If you would like to experiment with this little piece of 
empowering technology, we include the plans here. At the very least, you can 
give your local talk-show host a double take. 


ORIGINALLY FEATURED ON THE "NEGATIVLAND" WEBSITE, 

http://sunsite.unc.edu/negativland 

TRANSCRIBED AND TYPED OUT BY THE FOLKS AT YOUR 
INTERNATIONAL COPYRIGHT VIOLATION SQUAD, 
H M.O.M. - THE MOFO OUTREACH MINISTRY”. 

E-MAIL - Cometomom@aol.o 



While I was in the middle of typing up the reviews (and 
the stupid move)/ I suddenly bumped into THAT single thanks to 
Negativland and the fine folks from Benway Records in Venice Beach 
CA. 

Side one is, of course, the title track; a Pennysaver com- 
mercail is given the cut and paste treatment and rearranged into 
a three minute and seventeen second drama similar to 'Play Misty 
For Me'. The radio show host encourages shopping as a effective 
form of therapy to the first confused caller and then is aggres- 
ivly hounded by two other callers. A small portion of this 
single (the "Bob" caller) was briefly used in the crank caller 
section of 'Sonic Outlaws'. 

• 4 

Side two serves as a preview of the forthcoming ' 

CD. Track One is 'Greatest Taste Around', which happens to be 
'Pastor Dick's P^w^Song', as titled by some Negcollectors 
who have gotten a tape of this song earlier this year. 

THIS version is a slightly different mix with the 'Mommie 
Dearest' snippets heard more clearly. Track two, 'Taste In 
Mind', is very similar to 'Truth', but a little more quite and 
moody. 


Both the title track and 'Taste In Mind' offers the usual 
interesting Negativland form of distorted entertainment, but 
the real treat here is 'Greatest Taste Around', indeed a rare 
musical negainterlude. The single is $3.50 (postpaid), so if you 
feel disappointed, at least the price (i.e. the money you 
"through away") won't rub it in. 


Also included is a small yet impressive catalog from 
'Eerie Materials' records label (which includes a Wayne Butane 
single...COOL!) and a small flyer on the latest Negnews, 
including a new web address (www.negativland.com) and a phone 
number so you can call to find the title of the...ummm 'Diepepsi 
CD...apparently, the band doesn't want the title to leak out too 
early in case a lawyer might "bump" into this. 
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In fact, the distributor, Mordan Records, has sent a fax 
to various independent record stores warning them to order the 
CD early and plenty as possible, just in case of possible legal 
trouble in result of Ti ^rrln-*' You Make The Call! : 

Hype, Paranoia or a pre-publicity of 'FAIR USE II; Drink Me!'... 
we'll keep you posted. 

I called the band's WORD-OF-MOUTH line and all it was is 
the weatherman announcing the 'new' CD title. I also 
accidentally discovered that you could leave a message on the 
phone machine. Whether or not this number belongs to a 
Negativmember or one of their poor innocent friends waits to be 
seen, depending what message you leave, so use at your own 
peril. ENJOY! __ 

~~ "OffiCAL PRESS RELEASE" _ 

Seeland Records announces the release of a new concept album from NEGATIVLAND entitled 
IPSDSEPt*. This collection of 13 mind-movies by NEGATIVLAND is their first, brand-new stand¬ 
alone studio recording since 1993s Free (SEELAND 009 CD). It's all about NEGATIVLAND'S favorite 
soft drink...and they're not talking club soda!! 

Two and a half years in the making, this very AICTZ /ITflVT /I AfO 
listenable collection of original music, songs and I f Ir vWU 

collaged advertising brings the NEGATIVLAND 
brand of thirsty cultural critique to the parched and 
dehydrated psyches of the next generation of 
young consumers everywhere. IPSDSEPP applies 
NEGATIVLAND'S artistically dangerous style of 
modern noise to one of this planet's best-known 
saturation advertisers of liquid trivia, producing an 
unusually large single serving of highly carbonated 
controversy. Sit back with a tall cool one as 
NEGATIVLAND takes all the risks in re-establishing 
the basic and self-evident right of artistsi 
everywhere to directly reference the culture they 
exist in. IPSDSEPI* is N EG ATIVLAN D's mo si 
distinctive attempt yet to teach the world to sing in- 
perfect harmony! Buy IPSDSEPP today, because if 
others have their way, it may not be OK. 

Buy IPSDSEPt Today... 

The Smile You Can't Hide • Drink It Up • Why Is This Commercial? • The 

Greatest Taste Around • A Successful Formula • Happy Hero • All She Called 
About • I Believe It's "L" • Humanitarian Effort • Voice Inside My Head • 

Taste In Mind • Aluminum Or Glass: The Memo • Bite Back _ 

•Unfortunately, due to certain unreasonable restrictions in current trademark law, Seeland Records is unable to divulge the 

actual title of this record in print. For the correct spelling and pronunciation of the title of NEGATiVlAND's new record, call 
NEGATIVLAND's "Word of Mouth Line" at 510-466-5253. 





j so/?* 

. . .AND NOW. .* :'AN UPDATE TO AN UPDATE? If you've gone this far 

PAST MY WHINING FROM PAGE ONE. YOU CAN EASILY TELL THAT I VE 
MADE IT TO THE OTHER SIDE OF THIS MOVE. COMPLETE WITH A NEW 
ADDRESS. AS FOLLOWS: 


NEGATIVFANBOYLAND 
c/o DON FIELDS 

7600 W. MANCHESTER AVE. #1100 
PLAYA DEL RAY, CA 90293 
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Negativland 

Over we Edge , Volume 2 - Pastor 
Dick: Muriers Purse Fund (Seeland) 

T he development of Negativland into our edgiest cultural 
terrorists is not hard to figure. Since 1981. they've had a 
weekly five-hour free-forum to hone their media-manipula¬ 
tive skills - Over The Edge , a spontaneously-woven crazy quilt of 
deadpan satire, audio effects, and unscreened audience participa¬ 
tion via telephone. At its best, the results achieve synapse-jum¬ 
bling new extremes of aural pranksterism, non-linear noise layer¬ 
ing, high satire and low comedy, the sound of an alternate uni¬ 
verse where the Firesign Theatre. Robert Anton Wilson. Marshall 
McLuhan, and the Church of the Subgenius intersect and overlap. 
A universe, in other words, that looks a hell of a lot like our own. 
For those of us not within blast radius of KPFK. their San 
Francisco base of covert operations, they’ve distilled the essence 
of OTE into an ongoing series of CDs that represent the Universal 
Media Netweb at its signal-jamming best. 

Pastor Dick is Neg’land’& sideswipe at religious radio, that 
blandly malign realm where salvation is yours as long as you 
don’t touch that dial. Not the most original or inspired target, 
admittedly, which keeps this a few notches below the exhilarating 
pinnacles of their sharpest attacks (copyright law. media hysteria, 
cultural jingoism), but it’s still a cut above most play-once-then- 
file comedy records. The good pastor begins by announcing that 
his secretary, Muriel, has had $180 stolen from her purse, so he 
has devised an easy and entertaining way to raise both the pur¬ 
loined money and his listener’s souls - just phone up, confess to 
three sins, and pay accordingly. And, as a bonus, he will match 
every dollar raised with a slug from a bottle of champagne to help 
illustrate the point that drunkenness is a sin. Though 
Negativland’s source-chopping live technique is in full effect, the 
show hinges on the interaction between Dick and his actual 
callers, who seem in on the joke to varying degrees, from the 
twelve-year-old who admits to stealing her mother's car while on 
speed to the guy who just calls to say “fuck you’’ a total of forty- 
three times. Skirting the edge between visionary and puerile. 
Pastor Dick is alternately goofily hilarious and noisily impenetra¬ 
ble - even edited’down to 73 minutes; it can be unfocused 
(which, given the circumstances, i’s pretty inevitable) and lacks 
the thrust of their painstakingly crafted studio recordings. Still, 
fans will get their share of hoots from this, and the enclosed 16- 
page booklet, “Pastor Dick’s Flagship Faith,’’ is as sacriliciously 
hilarious as can be. (Where can I get my own “If The Rapture 
Comes, This Car Will Have No Driver” bumper sticker? My 

“Car Bomb” one’s starting to peel off.) , 

WiLr Roirtow 
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AbOUT- 


TH-tS ££V/FW f£0M 

LOLL t POP 

(i lost site i&ve) 

WhS SOJflM VY 
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BEFORE I MINDLESSLY FORGET I WOULD LIKE 
TO TAKE THIS SMALL SPACE TO THANK A FEW 
FOLKS: tery knepper (for the word 
processor), factsheet five (for the 
plug), every human name in this zine, 
the patient readers (what's left of 
them, at least) and the Negboys for the 
'stuff', c-ya in late September! 


FLfASE NOTE MOW AD0&SS 


MOM 


THE M0F0 OUTREACH MINISTRY 

NORTH AMERICAN C0PYRI0HT VIOLATION SQUAD 

NON-PROFIT TAPE DUBBING SERVICE 
DISTRIBUTING ESOTERIC MATERIAL SINCE 1995 


Hundreds of rare obscure esoteric tapes. Banned, 
blacklisted, and rare recordings. Unsigned, independent 
& home-recording artists. Live concert bootlegs, thrift- 
store compilations and more. 

The whole process Is simple! Folks mail in blank tapes 
with return postage and we dub for Free! 

We trade tapes and provide our service worldwide 


Jim K.lth, John 0»w»W. Fnctihoot«, OW»l M«H, Rncoon T«p«. Co««ct NO, VIale 
Tompto, W Protect, Hyp»rm»fl«thMl. T.mpU, Hud .fid Ug, H.rUn, Th. Ok* 
P»nthr«, Bfotfw ft.nd.lt Bun.H »nd oltir. kld«. 


Peel an onion... there's lots of layers. 

For more information 

mail one stamp or a donation for our catalog 

PO BOX 21104 

SEATTLE, WA 95111-3104 USA 
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REVIEWS 

Sorry folks, but there will be no reviews'today as I lost them during 
the move (among other things, damn it). The following are a VERY short 
list of some of the stuff I had elaborately reviewed: 

NEIL HAMBURGER: AMERICA'S FUNNYMAN: From the folks who brought you the 
'Sounds Of The American Fast Food Restaurant' single (as reviewed in #1) 
comes another long-suffering character in the tradition of Pastor Dick, 
NNNNNNNNNEEEEILLLL HAMMMBUURRRGGERRRRR!! An Andy Kaufman-sty 1e production 
about a comic on the road suffering from his own BAD material and his 
drunken audience. Also available on vinyl!! DRAG CITY P,0, BOX 476867 
CHICAGO, IL 60647. "TRIP TEASE" THE SEDUCTIVE SOUNDS OF TIPSY: Well, 
here's an cultural collision that was bound to happen, a found-sound LP 
for the loung lizard in you. Taken some samples from countless famous 
loung/I .S.M./tiki recordings, TIPSY (Tim Digulla & David 0. Gardner) dose 
a surprisingly VERY effective job of taking this what would of been a 
quickly horning novelty act and take further into a utopian (and funnier) 
stratosphere. ASPHODEL, P.0. BOX 51, CHELSEA STATION, NY, NY, 10113 MARK¬ 
TIME #41 & 43: Mark. Strickert has too much to do, hobby wise; radio tapes, 
traveling across the country in order to visit every county in this 
country, etc., and his 'MartTime' zine is his personal chronical of his 
various exploits. I've personally exchanged radio tapes with him, and he's 
a bit of a Swing Out Sister fan, too. Send a buck or "the usual" to MARK 
STRICKERT P.0. BOX 5985, SCHAUMBURG, IL 60159 

....and I think that's about it. I'll get around to do the usual 
elaborate reviews on the next issue. In fact. I'll probably end up 
doing an all-review issue if or when the group go into hibernation if 
this whole new CD episode should blow up and I'll end up pissing off 
everybody!...outside of the ZINE WORLD gang. More later! 



OURPALCASEY 


EPISODE TWO: 

HA, HA 
FUCKING^ 


On July 9, Casey Kesem visited the 
radio station KLSX-FM in Los Angeles ("The FM 
Alternative Talk Station") to do an interview. v 
When they opened the phone lines, one of the 
first questions posed to Casey was about the 
infamous outtakes. Casey claims that he "got 
off on the wrong side of the bed" that morning 
and he wishes that "those tapes would die off", 
but, in retrospect, he dose find those tapes 
"funny". Hmmmm, could of told THAT to the 
lawyers, too. 


...MID ONeme 

necc ‘0 UBus to 
leave w in sencc 

Of TOTAL 

DISBELIEF. 


C-V4 In LATE 1 

enjw KiopieSC( { 


ASCAP, Campers Reach Accord: The American Camping 
Assn, and the American Society of Composers, Authors and 
Publishers have reached an agreement that will allow summer 
camj)s to use ASCAP licensed music, it was announced Monday. 
Under the five-year agreement, ACA will pay ASCAP $1 per camp 
per year for all ASCAP licensed music. ACA represents more than 
2,200 summer camps nationwide. “Music and singing around the 
campfire are integral parts of the camp experience,” said Don 
Cheley, national ACA president. “This arrangement will allow 
more than 6 million children attending summer camp this year to 
sing the traditional camp songs we all remember as kids.” ASCAP 
triggered a firestorm last year when it threatened to sue the 
nation’s summer camps for unauthorized sing-alongs. ASCAP 
wanted royalties paid on all of its 4 million copyrighted songs, 
including such campfire classics as “This Land Is Your Land.” 
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REBEBBER THE NEW ADDRESS!!: 

NtGATIVFANBOYLAND 
c/o DON FIELDS 
/600 W. MANCHESTER AVE. 





















